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Martin Hopley nets major
returns from golf website
IN THE SWING, PAGES 28 & 29

Business in full swing
for golf website in

spite of the gloomy
economic outlook



PETER RANSCOMBE
BUSINESS REPORTER

OLF started out as a
hobby for Martin Hop-
ley, but the sport has

come to dominate his
working life in the form of Golf
alot.com, the website he runs
from offices in

wuhthi‘im clos las:

at Augusta wmgtoa e
night, Hopley is expecting a
surge of interest in the website
thisweckasmlfcsgomlmeto
read equipment reviews, buy
two-for-one discount vouchers
and watch videos.

The latest feature to be incor-
porated into thesite is an online
tee times col service,
which allows to search
for slots on courses from the
major providers, with the two
Iargest cm;pames already

l'akmgmooursesthmughout

theg(lf and this year also offer-
venues

tugal, France aafdmsmotiwﬁnm-

pean countries - the service lists

nearly 1,000 sites. Next on Hop-

“The biggest golfing
magazine sells around
83,000 copies per month.
We get around 300,000
visits per month"

ley's hit list is a similar service
coveringother countries around
the world, with Mauritius al-

The new services could take
visitor  figures beyw:;dlogthc
unique users w on

to tgeme eggxemouth.the -

“By comparison, iggest
golfing magazine sells around
BB.OOOCOE:espermnnthandhas
?lreadﬂley ship ofahcutZOU.DGOd

opley says. “We get aroun

His office
from premises in
to the new club

southernsideof Edinburghscity T

I:g,-l:ms#ii The wcbsiteml.:h run ai'se;
limited company, which Hop
saysh?smtumedaproﬁtm the
t four years. Eight people
?vaosrk on the website, four full-
time in the office and the others
worhngremotelywac-mailand

Hoplcy, :iho turned 40 thlsst
year, studi mwn@tat
Andrews University, but

on the universi tches
ﬂmnhedldnngelguaﬁ:ngldnnf
of the Old Course.

After a career in marketing
withScottish Equitable, hesetup
amatkeuugdepa.rtmenthmt-

forﬁrthnrﬁnderson.the-

accountancy
When the dotmm revolution

came along, Hopley decided he

wanted to become more in-
vulvedwrtht.hemtmut.

- written content and

‘marketing for my ca-
reer, | wanted to write for the
web)” | explains. “There
weren't a lot of people writing
mmfmmmmmﬁ :lo
companies that, not o I
find someone to design o and
build tharw:bﬂte. but I could
also write and manage the con-
tent for them.”

He started

tn'!SﬂB and then went full-time
with thesite after fund-
ﬁ'omh:sb‘rlas:ntsscmtadsh

sﬂr,l £ hldrHopleymdhas; “rede-

ﬁnﬂd@l{mhngm the UK".
The site allows to com-

m prices for clubs and
in the same way that con-
SUMErs can com mortgages
and credit cards on Moneysuper
market.com
b Onljnevxdeohasaa{:;:l:yemme
business for in
ZlOgDG, his site launched its own
golf video channel, which fea-
tures ipment reviews and

grammes.

'I'he online shows have fea-
tured Justin Rose — whom Golf
abt.mm spumsnrcd bt(w:en
2000 and last year - along with

leading golf journalists and Ken
Schofield, the former executive
director of the European Tour,
who is now a consultant the Ho-

, Virgin Media,
llustrated magazine's
and Golfweek.com, in the Unit-
edSta.tgcsu

As wellasrunning Rose's web-
site, Golfalot has also construct-
ed sites for lan Woosnam and
Niclas Fasth in the past.

Hopley-whogrewupinEdin-
burgh and wa_:s:t to school at
think one of the s

Golfalot.com
hisotherwebsite work

Martin Hopley's hobby has turned into a major business with

nvdybasedonadvemsmgm-

th:o:her mme streams over
years included selling
the two-for-one golfing vouch-
ers and websites for
golf clubs. We é?;:ha;so sell ad—d
vertising on a di basis an
create and syndicate videos,
“We've always had that mix of
four or five different income
channels. It's all about finding
new ways of reaching people.
“There’s no limit to what you

 can do technically - it’s just

olf ~ for online qame
.mmwmchm ® 946 courses covered by th
website w.launc!lsﬂ_ ~tee-times comparison tool
: SIOrS 915,000 videos downloaded
- each month

whether it's commercially vi-
able”

Following the relaunch of the
site last to include news
feeds and podcasts, Hopley can
now also sell short snippets of
advertising space to acco
someofhnwdeusoruplag:i
motional material from paying
customers.

Even though he has built his
company fmmmalf:h.ﬁﬂpky

own game
andnows oﬂ'ahandimpof
t\\foatGuﬁann.Butwithﬂxm-

©12,000 plmunmm




banner adverts on the skte, but

been doing e-mail

mﬂmﬁhgandvidcosfo:adm

mokonanewmunbu
and re-

of staff in th
placed a worker wil
twuothmﬂcsays"mwmm-

“In terms of sales of two-for-

one ~vouchers, we had our
busigzmmonﬂtmum:hform




